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Each pricing tier is established based on clustering restaurant Pricing Power Scores and defining key features in
the immediate restaurant environment

TIER CHANGES USING POWER SCORE

MHAERPERE2000ZFEFTHIZE
pricng power scores tht =2 'ﬁ\*ﬂ

7Kl

270 mismatch with their

242 existing tiers
154
10 10 12 14 2
Tier 1 Tier 2 Tier 3 SuperTier 5 SuperTier 4 SuperTier 3 SuperTier 2 SuperTier 1

Fricing power score 19 Fal 23 30 ar 58 79 100 ‘
:fwerage number of high 0 a 0 0 0 067 0.86 1 §
impact POI* I *
Average number of other PQIs 02 0.3 [LE-] 1.1 1.4 o Q 1]
* Average rental price 20 39 44 83 38 83 44 32
z Average Affluent . Major railveay \ | /—
y City landmarks highway / \ 'I
Least affuent Less affivent | affuence with at| nelghborfiood - > stafion, o \
Common features restaurants restaurants most 1 regular | with at least 1 SIS || SIS s major highwa Alrpart ﬁ A J >
B : 4 destination axfibition i i ¥ n Il—l\ :I

PO PO SEMVIcE arsa
center

As a result of price increases in individual menu items, combo prices can be adjusted up in order to maintain the same discount _/\,%Q2 ' %ﬁ )\l 1/\1:Q §$l|‘$ L\l f ﬁ’j 1/\
rate. There is enough price gap between the combos and competitor items, especially in the regular tiers )\I ) I I q: ) I
AZ 7TIN * E’J
PRICE INDEX TO COMFETITOR * 1{Xj£ A A & /I?\ / |:|
KEY COMPETITOR COMEBQ PRICING
Comparable items Xj' SS7 a 1/\*&1:& # \Ei =+ %&
. =) | = b'd: III mpe </ J ﬂ] fn =

LI

Competitor item 1 @ Item 1 /\
Competitor item 2 1 Directly L %.
50 1 I‘ comparable ) I n
a5
=
] 1 } -2
= ) R
= 40 4 = @- o
§ o
. Calculated as
o ;
G 35 J combo price
] minus dessert
& price (discounted) #
o L, ° ‘m
}» 4 j, 4 ]~ 3.5
]
x{ @ 9 ®

0= Tler 1 Tler 2 Tler 3 SuperTler § SuperTler 4 SuperTler 3 SuperTler 2 SuperTler 1 %Jm E E : E X %}T 1¢§ E : ; \ /@ 7 l:-f
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Policy tools to curb production/consumption of plastic

Countries have started implementing policies like bans/fees on plastic items like bags

i s BRI N B/ E T HERESR

T — Bl LR
ps , * S

~

Bt 0 R

Plastic pollution: a threat to society & the environment *3 E*Tzl | \1()-?——, ~ 1 5/ )\X:“:I./: L /|\
. ) . ) Sl Y
Growing importance of plastic management globally and in South-East Asia % E/J EJLIA% BE E IE&/E %q: 1{)-—|- ZI_):I‘-IE&E

ﬂJI'T

-

)4Iﬂ

+ Since 2000, :‘::T(:I:d has produced + China ;Z:t:c::::::::tem its Xj- g&E *—I—{E Eg BE%J$EJ
5% 80% U e KSSREO B |, BIEITIR

as much pla!stic as all the preceding borde_rs from fore_ign _plastic /— /\
years combined. pollution by shutting its doors to ﬂsl E E EE'L}_J L XE
plastic waste imports in 2013.
+ Almost half of all plastic is used to I
create throwaway products that have + Plastic waste was diverted to S [Ir] E *_I. IE& Eg g ﬂi J
a lifespan of fewer than three years. i i %I EI / / \ —
Why plastic stressing infrastructure and
+ Due to waste mismanagement management? amplifying problems of plastic *H %%
globally, plastic waste is causing pollution in lower-income
land, freshwater & marine pollution. countries. U *E % 7:3_ _L}}j_l Ll T ﬁq: {m 1 ] j_ ?ﬁ E
KR | IXTEE
of all plastic ever of all ocean plastics are ?’jE IE&/I_‘__ ’%_=| 5 Hﬁ Eg—l: *D % ,—|=|
produced is waste estimated to come from A % /4 H JITON
land-based sources

Source: Glabal Allance for Incinerabar Allerratives (20197 and WIAF (2018)
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https://www.aiib.org/en/news-events/asian-infrastructure-finance/2020/introduction/index.html
https://www.aiib.org/en/news-events/asian-infrastructure-finance/2020/introduction/index.html
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The INTELLIGENCE
Economist UNIT

Hx 53]

The Economist Group £5FF A& H

It RMHEEXZR=IF]LER38S
RERERAKEI7TIE
+86 10 85712188

askeconomi stchina@economist. com




